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“CHISAN-CHISHO”
Sagawa Yuki (National Institute of Technology, Matsue College)
Which would you choose?  How about this?  I would say the answer is this and this.  This is how I have grown up in my hometown, Izumo.

Do you know the word “Chisan-Chisho?”  In English it means “local production for local consumption”.  Today I will tell you why we should promote “Chisan-Chisho.”   I will also introduce several ideas about “Chisan-Chisho” suggested by 59 Kosen students that I surveyed in my grade.

“Chisan-Chisho” has a lot of merits, and I would like to focus your attention on these three points.  

First, “safety.”  If we promote “Chisan-Chisho,” we can get fresh foods with less transportation time.  Less transportation time means less need for preservatives and other chemicals.

Secondly, “economics.”  If we promote “Chisan-Chisho,” the food needs less transportation distance.  Less transportation distance requires less distribution costs.  This contributes to the stable income of the producers. This also creates a positive feedback in the local economy.  But actually you may say that some local foods are more expensive than those transported from elsewhere.  However, many of those expensive local foods do have a special value, such as being made without any food additives.

Third, “environment.”  Have you ever heard the phrase “food miles?”  “Food miles” simply refers to the transportation distance times the fuel it requires.  Less “food miles” could lead to a reduction of greenhouse gases such as CO2, which would assist in preventing global warming.

Here I have talked about the good points of “Chisan-Chisho.”  However you may say it is difficult to find certain foods in your local area.  That may be true.  Yet on the other hand, you could extend your idea of the local area.  For example, if you cannot get the food you need in Shimane, you may find that food in the Sannin area or the Chugoku area.

This is just my opinion. So let’s take a look at some other suggestions to promote “Chisan-Chisho.”  Here is the question and answers from the survey of 59 Kosen students in my year.

I asked ‘What can you do to promote “Chisan-Chisho?”

There were many answers.  The best and most popular answer was to buy local foods.  It may be the easiest way for us.  Other answers were to clean up Lake Shinji for shijimi, marine delicacy of Shimane, and to live near a local fish market in the future…these are good ideas.  These are indirect ways, but they are important for us, the next generation.  To make tech-applications to promote “Chisan-Chisho”…this is a Kosen student-like answer!  Youngsters have come up with unique ideas.

Today I, an eighteen-year-old Kosen student, delivered to you the ideas about “Chisan-Chisho.”  If we promote “Chisan-Chisho,” we can get to know about our local products and we can appreciate our local area more.  We don’t need to make it too difficult.  Just try to think what we can do and carry them out.  Let’s all try to promote “Chisan-Chisho” together!
